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OpenTable

u Remainder of USA DMA

9.1% or 15,511,329 of USA DMA Adults 25 - 64 used OpenTable to make Restaurant Reservations past 30 days.
Typical Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days are 44.6 years old
(.4% younger than average) and have a $172,356 (41.% higher than average) annual household income.
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7.8% or 391,491 of CHI DMA Adults 25 - 64 used OpenTable to make Restaurant Reservations past 30 days.
Typical Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days are 45.6 years old
(1.7% older than average) and have a $165,670 (44.8% higher than average) annual household income.
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9.6% or 374,111 of WDC DMA Adults 25 - 64 used OpenTable to make Restaurant Reservations past 30 days.
Typical Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days are 43.6 years old
(2.5% younger than average) and have a $198,025 (37.3% higher than average) annual household income.
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11.% or 333,480 of SEA DMA Adults 25 - 64 used OpenTable to make Restaurant Reservations past 30 days.
Typical Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days are 42.9 years old
(2.8% younger than average) and have a $190,679 (44.8% higher than average) annual household income.
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8.5% or 261,532 of PHX DMA Adults 25 - 64 used OpenTable to make Restaurant Reservations past 30 days.
Typical Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days are 45.5 years old
(2.7% older than average) and have a $145,380 (26.9% higher than average) annual household income.
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OpenTable 9.1% or 15,511,329 of USA DMA Adults 25 - 64 used OpenTable to make Restaurant Reservations past 30 dalys.
p — Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days are 51.7% more likely
to be a college graduate, 27.1% more likely to work full-time, 15.8% more likely to be married, 10.6%
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7.8% or 391,491 of CHI DMA Adults 25 - 64 used OpenTable to make Restaurant Reservations past 30 days.
Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days are 61.3% more likely

to be a college graduate, 25.9% more likely to work full-time, 35.2% more likely to be married, 12.6%
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9.6% or 374,111 of WDC DMA Adults 25 - 64 used OpenTable to make Restaurant Reservations past 30 days|
Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days are 43.8% more likely
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11.% or 333,480 of SEA DMA Adults 25 - 64 used OpenTable to make Restaurant Reservations past 30 days.
Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days are 48.% more likely

to be a college graduate, 34.7% more likely to work full-time, 11.2% more likely to be married, 19.6%

less likely to be a parent of 1 or more children unde
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8.5% or 261,532 of PHX DMA Adults 25 - 64 used OpenTable to make Restaurant Reservations past 30 days.
Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days are 20.8% more likely
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9.1% or 15,511,329 of USA DMA Adults 25 - 64 used OpenTable to make Restaurant Reservations past 30 days.
Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days are 14.3% more likely
to own their home, 22.2% more likely to own a higher valued home, 12.9% more likely to have a single-

family home, 9.7% more likely to have a dog.

m Own/Rent/Other: Adults 25 - 64 mﬁm Type of Home:Adults 25 - 64 4, {® Pets in Home:Adults 25 - 64
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OpenTable

1 Booking.com

family home, 18.9% more likely to have a dog.

m Own/Rent/Other: Adults 25 - 64
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7.8% or 391,491 of CHI DMA Adults 25 - 64 used OpenTable to make Restaurant Reservations past 30 days.
Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days are 22.5% more likely
to own their home, 15.5% more likely to own a higher valued home, 33.4% more likely to have a single-

4

¢ Pets in Home:Adults 25 - 64
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home, 29.7% more likely to have a dog.

mﬁm Type of Home:Adults 25 - 64
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9.6% or 374,111 of WDC DMA Adults 25 - 64 used OpenTable to make Restaurant Reservations past 30 day| .
Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days are 16.1% more likely
to own their home, 6.2% more likely to own a higher valued home, .2% less likely to have a single-family
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11.% or 333,480 of SEA DMA Adults 25 - 64 used OpenTable to make Restaurant Reservations past 30 days.

Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days are 12.5% more likely

to own their home, 18.9% more likely to own a higher valued home, 15.9% more likely to have a single-
family home, 10.8% less likely to have a dog.

m Own/Rent/Other: Adults 25 - 64 mﬁm Type of Home:Adults 25 - 64 4, {® Pets in Home:Adults 25 - 64
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OpenTable

1 of Booking.com

family home, 11.5% less likely to have a dog.
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: 8.5% or 261,532 of PHX DMA Adults 25 - 64 used OpenTable to make Restaurant Reservations past 30 days,
Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days are 8.8% more likely to
own their home, 30.9% more likely to own a higher valued home, 12.1% more likely to have a single-
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9.1% or 15,511,329 of USA DMA Adults 25 - 64 used OpenTable to make Restaurant Reservations past 30 days.
Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days are 18.7% more likely to
look up D-I-Y advice online, 4.4% more likely to always vote in local elections, 36.7% more likely to belong

to a gym, 30.4% more likely to fly domesti
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7.8% or 391,491 of CHI DMA Adults 25 - 64 used OpenTable to make Restaurant Reservations past 30 days.
Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days are 35.8% more likely to
look up D-I-Y advice online, 20.1% more likely to always vote in local elections, 60.7% more likely to belong

to a gym, 20.2% more likely to fly domest
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9.6% or 374,111 of WDC DMA Adults 25 - 64 used OpenTable to make Restaurant Reservations past 30 days.
Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days are 1.8% less likely to
look up D-I-Y advice online, 1.2% more likely to always vote in local elections, 40.9% more likely to belong

to a gym, 29.9% more likely to fly domestic
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11.% or 333,480 of SEA DMA Adults 25 - 64 used OpenTable to make Restaurant Reservations past 30 days.
Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days are 13.3% more likely to
look up D-I-Y advice online, 3.2% less likely to always vote in local elections, 37.5% more likely to belong to
a gym, 30.1% more likely to fly domesti
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OpenTable 8.5% or 261,532 of PHX DMA Adults 25 - 64 used OpenTable to make Restaurant Reservations past 30 days.
tof Bookingeom ¢ Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days are 28.3% more likely to
look up D-I-Y advice online, 11.8% more likely to always vote in local elections, 11.8% more likely to belong

to a gym, 24.% more likely to fly domesti
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OpenTable
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9.1% or 15,511,329 of USA DMA Adults 25 - 64 used OpenTable to make Restaurant Reservations past 30 days.
Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days are 7.9% more likely to
use QSRs past mo., 37.9% more likely to use Sit-Down Restaurants past mo., 4.3% more likely to use Casinos

past yr., 57.1% less likely to smoke cigarett

Past 30-days Sit-Down Restaurant Users: Adults 25-64

[ ] 1time 16.8%

2 times

16.2%

3 times 12.6%

4 times

5 times

6-9times 6.8%

10times or more

3. 8%
= who used OpenTable to make Restaurant Reservations past 30 days mUSA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Re t Meals:

100.0% 72.5%
EEE a——

Top-10 Cuisines: Adults 25 - 64

(Sit-Down Restaurants Used Past 30-days)

Mok Moa  cMmss: ool Toke | Whowi/, Sl cukho Ypscie i
Burgers /  Donut
(n'lmnl sports Bar llaker' e
Apan
swho used b k ons past 30 days BUSA

Used Restaurant Delivery Service Fastio—duys (Grubhub, Uber Eats, etc.)
who used Ope TSI s0.2%
usa EEBE 22.2%

Drank Past 30-days. Adults 25 - 64
Liquor
Ay TYpa of Bea

i

——

Domestic Regular Beer
J——
Microbrew / Craft Beer 5%18 2 i

wwho used OpenTable to mak past 30 days mUsA

77 292,728 45.2%

Past 12 months Casino Activities: Adults 25 - 64

Slot Machines

Table Games (Craps, Poker, etc.) 23,018,702

Bar / Nightclub 35, 5“ =3

Upscale Restaurant g 157'*2

Used Past 30-days: Adults 25 - 64

i /[ Cannabis

Cigarettes Vape

Stage Show / Concert
Sports Betting
Spa

Other Gambling Casinos visited past 12

= who used OpenTable to make Restaurant Reservations past 30 days mUSA

USA USA Projection Scarborough R1 2026: Sep24-Feb26 Qual intab 2,283
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OpenTable

t of Booking.com

Past 30-days QSR Users: Adults 25 - 64
g I 1time
nA

3 times

4 times

17.7%

= who used OpenTable to make Restaurant Reservations past 30 days

Total Monthly QSR Users:
93.1%

6-9times

%

10times or more

e TE -
=

ECHI

Avg. Monthly QSR Meals:

past yr., 71.5% less likely to smoke cigarett

7.8% or 391,491 of CHI DMA Adults 25 - 64 used OpenTable to make Restaurant Reservations past 30 days.
Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days are 7.3% more likely to
use QSRs past mo., 38.6% more likely to use Sit-Down Restaurants past mo., 3.6% less likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 25 - 64

. 1time .

16.4%

2 times

T
6-9times m
10times or more -

2.8%
= who used OpenTable to make Restaurant Reservations past 30 days mCHI
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Ri t Meals:

Drank Past 30-days: Adults 25 - 64

Any Type of Bar
Uguor
W
imported Beer
Domestic Light Beer

Domestic Regular Beer

Microbrew / Craft Beer

= who used OpenTable to

past 30 days

DMA Scarborough R2 2025: Sep24-Jul25

16.6% =
EEOEE 10.0% ]

= CHI

Qual intab

Top-10 Cuisines: Adults 25 - 64

(Sit-Down Restaurants Used Past 30-days)

Mexican  pizza sagel
Donut/ murgers/

Chinese  coffes  malan wings/  Upscale Steakhousa indian /
i

Mouse !

Calfee Bar Bakery  sports sar Other
Apan
mwho used OpenTable to make Restaurant Reservations past 30 days mcHi

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who pe: i 32.8%
25.6%

[ 1,277,293

£ Past 12 months Casino Activities: Adults 25 - 64
slot Machines

Table Games (Craps, Poker, etc.)

Upscale Restaurant

Stage Show / Concert

Bar / Nightclub

Sports Betting

Spa

Other Gambling

Used Past 30-days: Adults 25 - 64

oA

%’ﬁ 2.2%

m who used OpenTable to make Restaurant Reservations past 30 days

Casinos visited past 12

= CHI
352

CHI
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Past 30-days QSR Users: Adults 25 - 64

ot o
gl

2 times

3 times

4 times

5 times

6 - 9times

10times or more

® who used OpenTable to make Restaurant Reservations past 30 days

Total Monthly QSR Users:
92.1%

®mWDC

Avg. Monthly QSR Meals:
85.0%

e e 2N B

past yr.,, 37.9% less likely to smoke cigarett

9.6% or 374,111 of WDC DMA Adults 25 - 64 used OpenTable to make Restaurant Reservations past 30 days.
Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days are 8.4% more likely to
use QSRs past mo., 35.5% more likely to use Sit-Down Restaurants past mo., 7.2% more likely to use Casinos

Past 30-days Sit-Down Restaurant Users:
€ L Hme 15.5%

2 times

3 times

4 times

5 times
6-9times
10times or more
Total Monthly Sit-Down Restaurant Users:

100.0% 73.8%

Drank Past 30-days: Adults 25 - 64

Liquor
Any Type of Beer

Wine

1,369,522 35.3%
1,069,694 27.6% i

8%

Imported Beer
Domestic Regular Beer
Domestic Light Beer - v

Microbrew / Craft Beer 21.3% i

® who used O

to make past 30 days mwnC

DMA Scarborough R2 2025: Oct24-Aug25 Qual Intab

Past 12 months Casino
Slot Machines 857‘;5
Table Games (Craps, Poker, etc.)
Bar / Nightclub
Upscale Restaurant
Stage Show / Concert
Sports Betting
spa z.?
Other Gambling %% 2.1%

= who used OpenTable to make Restaurant Reservations past 30 days

617

wDC
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Adults 25 - 64

15.6%

® who used OpenTable to make Restaurant Reservations past 30 days

mWDC

=WDC

Avg. Monthly Sit-Down Restaurant Meals:

Top-10 Cuisines: Adults 25 - 64

(Sit-Down Restaurants Used Past 30-days)

Chinese  Pima  Medan  Coffes  nalan  Bagel/ Steakhouse indian/ uUpscle  wings/
House / Donut / hai / Burzers /
Coffee Bar Bakery Other Sports Bar
asian
mwho used OperiTable to make Restaurant Reservations past 30 days mwoC

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who used OpenTable to moke Restaurant Reservations... 35.7%

[ 991,499 25.5%

Activities: Adults 25 - 64

22.1%

Casinos visited past 12 months: Yes

Used Past 30-days: Adults 25 - 64

Marijuana / Cannahis

Cigarettes Vape

# who used OpenTahle to make

past30days  WWDC

[(Lifestyle/Entertainment apps or websites used or visited past 30 days: OpenTable AND Any restaurant used past 30 days: Any sit-down restaurant past 30 days)]



Past 30-days QSR Users: Adults 25 - 64
Iﬂ ime

2 times

3 times

4 times

5 times

= who used OpenTable to make Restaurant Reservations past 30 days

Total Monthly QSR Users:
90.0%

6-9times

10times or more

ESEA

Avg. Monthly QSR Meals:
81.8%

11.% or 333,480 of SEA DMA Adults 25 - 64 used OpenTable to make Restaurant Reservations past 30 days.
Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days are 10.% more likely to
use QSRs past mo., 39.7% more likely to use Sit-Down Restaurants past mo., 9.% less likely to use Casinos

past yr., 65.7% less likely to smoke cigarette

Past 30-days Sit-Down Restaurant Users: Adults 25 - 64

. 1time

17. 79

2 times 16. 5%

3 times

4 times 8.8%

5 times 6.9%

6-9times

10 times or more

= who used OpenTable to make Restaurant Reservations past 30 days mSEA

Total Monthly Sit-Down Restaurant Users: A
100.0% 71.6%

-Down Restaurant Meals:

Drank Past 30-days. Adults 25 - 64

Liquor

Any Type of Beer
o
e

Domestic Regular Beer

Domestic Light Beer - v
Microbrew / Craft Beer M 26.9% i
® who used OpenTable to make Restaurant Reservations past 30 days ESEA

DMA Scarborough R2 2025: Sep24-Jul 25 Qual Intab

Top-10 Cuisines: Adults 25 - 64

(Sit-Down Restaurants Used Past 30-days)

Mexican Bagel/  iakan indian/  Upscale
Dorut [ e/
sakery

[ Chinese winga/
Burgers (

Sports Bar

seafosd

Other
Asan

# who used OpenTable to make Restaurant Reservations past 30 days mseA

Used Restaurant Delivery Service Fastio—duys (Grubhub, Uber Eats, etc.)
who used Ope FEHOESEII 33.2%

CZW 651,828 21.4%

Past 12 months Casmo Activities: Adults 25-64

Slot Machines prvgrs 32.5%

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant g

Stage Show / Concert

Sports Betting

Spa
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Other Gambling Casinos visited past 12

Used Past 30-days: Adults 25 - 64

i /[ Cannabis

m who used OpenTable to make Restaurant Reservations past 30 days mSEA

388
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OpenTable

t of Booking.com

Past 30-days QSR Users: Adults 25 - 64

4 times

5 times

6-9times

10times or more

mwh d Op bleto mak past 30 days B PHX
Total Monthly QSR Users: Avg. Monthly QSR Meals:
96.7% 86.0%

8.5% or 261,532 of PHX DMA Adults 25 - 64 used OpenTable to make Restaurant Reservations past 30 days.
Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days are 12.5% more likely to
use QSRs past mo., 42.4% more likely to use Sit-Down Restaurants past mo., 13.3% more likely to use

Casinos past yr., 35.6% less likely to smoke cigare

Past 30-days Sit-Down Restaurant Users: Adults 25 - 64

. 1time

2 times

3 times

4 times

5 times

6-9times

10times or more
= who used OpenTable to make Restaurant Reservations past 30 days
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down R

-

100.0% 70.2%

Top-10 Cuisines: Adults 25 - 64

(Sit-Down Restaurants Used Past 30-days)

iiilkianu

Medicn P Chiness  Coffee ks wings/ Steakhouse Bagel/  Upscale  seafosd
Burgers | penut /

House / e on
Calfee Bar sports Bar Bakery

swho used b k past 30 days mPHX

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who used Ope ions.. GETINMN 24.0%

L2 620,417 20.2%

Drank Past 30-days: Adults 25 - 64

Any Type of Beer pReties

Uauor
imported Beer
Domestic Light Beer
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Domestic Regular Beer - v

Microbrew / Craft Beer :'gf:: i

43.2%
5%
% }

wwho used OpenTable to mak past 30 days uPHX

DMA Scarborough R1 2026: Feb25-Feb26 Quaol Intab

2 Past 12 months Casino Activities: Adults 25 - 64
Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Sports Betting

Stage Show / Concert

Other Gambling

Spa

Used Past 30-days: Adults 25 - 64

/[ Cannabis

Cigarettes Vape

Casinos visited past 12

= who used OpenTable to make Restaurant Reservations past 30 days m PHX

220
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9.1% or 15,511,329 of USA DMA Adults 25 - 64 used OpenTable to make Restaurant Reservations past 30 days.
ol o Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days are 40.5% more likely to

= = have a 401K, 41.6% more likely to have an Auto Loan, 54.4% more likely to Invest/Trade Stocks Online, 12.4%
E _-_ i less likely to pay with their Debit Card.

OpenTable

Financial Services Has and/or Uses: Adults 25 - 64

401K Plan

IRA (Individual Retirement Account)

Stocks or Stock Options 4,241,286 25.9%

34.
Mutual Funds m 0%
Money Market Funds m 210
529 Plan / College Savings Plan E""ﬂ“
Other (Crypto / NFTs / Metals, etc.) m;s%

1. 2 }
o T I pre

13.2% ol ) )
Bonds w,% Checking Debitor ATM  Savings  CreditCard  Online Mobile Online Bill Home Auto Loan Money  Studentloan Certificates of Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home Improvement
09.2% Account Mortgage Loan or Home
Second Home or Real Estate Property 0% Equity toan
® who used OpenTable to make Restaurant Reservations past 30 days mWUSA #® who used OpenTable to make Restaurant Reservations past 30 days HUSA

Professional Services Used*: Adults 25 - 64 B\ Past 3-Months Payment Methods Used: Adults 25 - 64
Tax Preparation Service 5 g
Financial Planner | SASAES 0%

Accountant "
Insurance Agent at a Local Office (not online) .29:-3% . .
Real Estate Agent. .u’;‘sx
Estate Planning m”‘;lm‘

Online Investing / Stock Trading

-' 11.4%10,5%
i 16.9%) 7.0% 7.9% i
_

N ; 2% (*Past 12 Menths) Visa Paypal Zelle Venmo DebitCard MasterCard Apple Pay  CashApp  GooglePay American Store Credit  Discover  SquareCash Facebook Samsung Pay
Divorce / Family Attorney 12% Express Card Messenger
® who used OpenTable to make Restaurant Reservations past 30 days mUSA ® who used OpenTable to make Restaurant Reservations past 30 days WUSA

USA USA Projection Scarborough R1 2026: Sep24-Feb26 Qual Intab 2,283
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OpenTable

¢ Booking.com

I
EXXIIE have

7.8% or 391,491 of CHI DMA Adults 25 - 64 used OpenTable to make Restaurant Reservations past 30 days.
Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days are 53.3% more likely to

a 401K, 40.7% more likely to have an Auto Loan, 85.9% more likely to Invest/Trade Stocks Online, 15.6%

less likely to pay with their Debit Card.

Investments Owned Adults 25 - 64

SEin

IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds

17.3%

Bonds E 16.5%
529 Plan / College Savings Plan F
8.7%
7.2%
Tt

W who used OpenTable to make Restaurant Reservations past 30 days

Money Market Funds

18.9%

Other (Crypto / NFTs / Metals, etc.)

Second Home or Real Estate Property
mCHI

N d Financial Services Has and/or Uses: Adults 25 - 64

10.2%
7.6%
6.4% 6.3% 6% 3.7%
Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan

® who used OpenTable to make Restaurant Reservations past 30 days W CHI

Professional Services Used*' Adults 25 - 64

Tax Preparation Service

895, 500 17.9%

Financial Planner 7” 025

Online Investing / Stock Trading

15.0%

Aci ntant
i 5141 685
Insurance Agent at a Local Office (not online)
318,429 6. l%
Real Estate nt
3 8%
2.5
ks

# who used OpenTable to make Restaurant Reservations past 30 days

Scarborough R2 2025: Sep24-Jul25 Qual Intab

Estate Planning

(*Past 12 Menths)

Divorce / Family Attorney
WCHI

MA 352

B\ Past 3-Months Payment Methods Used: Adults 25 - 64

12.5%12.2%
7.0% 7.2%

O e

Square Cash  Facebook Samsung Pay
Messenger

American
Express

PayPal Zelle Venmo MasterCard DebitCard  Apple Pay  Google Pay Discover

Visa Cash App  Store Credit
Card

¥ who used OpenTable to make Restaurant Reservations past 30 days W CHI

D
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9.6% or 374,111 of WDC DMA Adults 25 - 64 used OpenTable to make Restaurant Reservations past 30 days.
Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days are 29.6% more likely to

have a 401K, 23.3% more likely to have an Auto Loan, 56.5% more likely to Invest/Trade Stocks Online, 12.2%
less likely to pay with their Debit Card.

Investments Owned Adults 25 - 64

401K Plan

Financial Services Has and/or Uses: Adults 25 - 64

IRA (Individual Retirement Account)

Stcks o Stock Options
Mutual Funds

4 13.5%
529 Plan / College Savings Plan T 12.5%

25.3%
Money Market Funds m

Other (Crypto / NFTs / Metals, etc.) m 24.0%

- 33%9‘”‘ 7.9% 6.7%
5.0%

Second Home or Real Estate Property 293'[, chetld Deb‘rtM Sas C:elﬁtvd Online Mohile Orlllneil He - Auto lo Money  Certificates of Studentloan Personal Loan Refinanced  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Bonds 12.2% Account Mortgage Loan or Home
7.2% Equity Loan
® who used OpenTable to make Restaurant Reservations past 30 days mWDC # who used OpenTable to make Restaurant Reservations past 30 days HWDC
Professional Serwces Used*: Adults 25 - 64 B\ Past 3-Months Payment Methods Used: Adults 25 - 64

Online Investing / Stock Tradi
g e/ R 70,135 18.2%
Financial Planner
036 347 11.2%
7.3%
Real Estat nt

Insurance Agent at a Local Office (not online) 43%

35 0SEER]

Estate Planning E 17;;%

12.4% 50 695
s 595 6:9% 5.1%
1.5%

\00.5% (*Past 12 Menths) VisA PayPal Zelle Venmo DebitCard MasterCard ApplePay  CashApp GooglePay American StoreCredit  Discover  Square Cash  Facebook Samsuts Pay
Divorce / Family Attorney 1.0% Express Card Messenger
® who used OpenTable to make Restaurant Reservations past 30 days mWDC W who used OpenTable to make Restaurant Reservations past 30 days mWDC

wDC DMA Scarborough R2 2025: Oct24-Aug25 Qual Intab 617
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OpenTable®

11.% or 333,480 of SEA DMA Adults 25 - 64 used OpenTable to make Restaurant Reservations past 30 days.
Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days are 29.4% more likely to

have a 401K, 67.3% more likely to have an Auto Loan, 54.1% more likely to Invest/Trade Stocks Online, 12.9%
less likely to pay with their Debit Card.

ﬁdlnvestments Owned: Adults 25 - 64

401K Plan

53.9%

IRA (Individual Retirement Account)

Stocks or Stock Options 981,230 32.2%
21.9%
17.6%
5273 22.6%
486,570 16.0%

Other (Crypto / NFTs [ Metals, etc.) T 1;_:‘;"

12.9%
sonds R 1%

529 Plan / College Savings Plan

Mutual Funds

Money Market Funds

9.3%

W who used OpenTable to make Restaurant Reservations past 30 days

Second Home or Real Estate Property
mSEA

Financial Services Has and/or Uses: Adults 25 - 64

Online Bill

Money

Mobile Home Auto Loan Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan

Checking Debitor ATM  Savings Credit Card Online

# who used OpenTable to make Restaurant Reservations past 30 days

B SEA

9.6% g.o% 9.2% 749 0%

s e e e

5.2%

Professional Services Used*: Adults 25 - 64

610 615 20.1%

Online Investing / Stock Trading

Tax Preparation Service

15.9%

Financial Planner

Accountant

Insurance Agent at a Local Office (not online)

7.1%
5.5%
121 5@EA
6.8%
3.2%

ln 1.5%

11%
# who used OpenTable to make Restaurant Reservations past 30 days W SEA

DMA Scarborough R2 2025: Sep24-Jui25 Qual Intab 388
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Real Estate Agent

Estate Planning

N ; (*Past 12 Months)
Divorce / Family Attorney

[(Lifestyle/Entertainment apps or websites used or visited past 30 days: OpenTable AND Any restaurant used past 30 days: Any sit-down restaurant past 30 days)]

'E'Past 3-Months Payment Methods Used: Adults 25 - 64

CashApp  American
Express

PayPal Venmo Zelle DebitCard  ApplePay MasterCard Google Pay

# who used OpenTable to make Restaurant Reservations past 30 days

Store Credit  Square Cash
Card

Discover

9%
5.6% 73% 4 5.0%

Facebook Samsung Pay
Messenger




OpenTable 8.5% or 261,532 of PHX DMA Adults 25 - 64 used OpenTable to make Restaurant Reservations past 30 days.

Bo

less likely to pay with their Debit Card.

. : Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days are 38.% more likely to
have a 401K, 31.3% more likely to have an Auto Loan, 37.2% more likely to Invest/Trade Stocks Online, 3.8%

mﬁdlnvestments Owned: Adults 25 - 64

IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds

Money Market Funds

Second Home or Real Estate Property

B 1.7%
14.5%
Bonds m

Other (Crypto / NFTs [ Metals, etc.) E 20.4%

<o

1.0% Checking Debitor ATM  Savings Credit Card Online Mobile

Financial Services Has and/or Uses

Adults 25 - 64

8.3%
4.7% 5.8% a4.7%
1.5% 4.0%

1 410.8%| 8.4% -

Money  Studentloan Certificates of Personal Loan Refinanced Home

i Account card Account Banking Banking Market Deposit (CDs) Home Improvement

. 4 c n

529 Plan / College Savings Plan Eﬁ;ﬁ Account Mortgage L:aqﬁxl:nu:‘e
® who used OpenTable to make Restaurant Reservations past 30 days W PHX #® who used OpenTable to make Restaurant Reservations past 30 days W PHX

Professional Services Used*: Adults 25 - 64 'm'Past 3-Months Payment Methods Used: Adults 25 - 64

Toxepraion sevie
Online Investing / Stock Trading 252,849 14.8%

Financial Planner S .
397,970 13.0%

11.8%
A it
At m
i 10.1%
I Agent at a Local Offi ot onll
nsurance Agent ata ice (not online) - g =" . .
4.6%
Real Estate Agent
ioseersen B Lo

Divorce / Family Attorney Ewo‘imz%

*Past 12 Months, visa Venmo PayPal Debit Card
Estate Planning r’ ;;:% f ) L
1

® who used OpenTable to make Restaurant Reservations past 30 days W PHX

PHX DMA Scarborough R1 2026: Feb25-Feb26 Qual intab 220
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Google Pay  American  Store Credit  Discover  Square Cash  Facebook Samsung Pay

Express Card Messenger

® who used OpenTable to make Restaurant Reservations past 30 days B PHX

[(Lifestyle/Entertainment apps or websites used or visited past 30 days: OpenTable AND Any restaurant used past 30 days: Any sit-down restaurant past 30 days)]




Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days spend an average of 3 days, 0 hours,
1 minutes and 37 seconds each week with All Forms of Media.

79.3% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days spend an avg. of 8 hours and 0 minutes each
week listening to All Local AM/FM Radio, representing 8.8% of total time spent with all forms of Media. |

-7

Avg. H:M:S/weekwith All Forms of Media:
Adults 18 or older

e 56.4%
USA

who used OpenTable to make
Restaurant Resevations past
30 days

% of Total
Weekly H:M:

® who used OpenTable to make Restaurant Reservations past 30 days W USA

USA  USAProjection  Scarborough R12026: Sep24-Feb26  QualIntab 2,283 Scarborough R1 2026: Sep2d-Feb26 ~ USA Projection  Scarborough R12026: Sep24-Feb26 ~ Qual lntab 25,257 Hubbard Share of Everything
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OpenTable Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days spend an average of 3 days, 0 hours,
tof Bookingcom [ 12 minutes and 10 seconds each week with All Forms of Media.

88.4% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days spend an avg. of 8 hours and 18 minutes

each week listening to All Local AM/FM Radio, representing 10.2% of total time spent with all forms of Media.

97.2%

Avg. H:M:S/weekwith All Forms of Media:
Adults 18 or older

mmmnr_

Usoge % \ho med‘{}p'en?‘é ble to make
Restaurant Reservations past

% of Total - 30days
Weekly H:M: — J

= who used OpenTable to make Restaurant Reservations past 30 days H CHI
CHI  DMA  Scarborough R22025:Sep24-Jul25  Qual Intab 352 CHICAGO ~ DMA  Scarborough R22025: Sep24-Jul25  QualIntab 4,186 Hubbard Share of Tusrything
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OpenTa Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days spend an average of 2 days, 17
+of Book R hours, 10 minutes and 48 seconds each week with All Forms of Media.

74.8% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days spend an avg. of 6 hours and 14 minutes

each week listening to All Local AM/FM Radio, representing 7.2% of totaltime spent with all forms of Media.
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OpenTable Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days spend an average of 2 days, 23
— hours, 57 minutes and 49 seconds each week with All Forms of Media.
- 68.8% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days spend an avg. of 7 hours and 23 minutes
each week listening to All Local AM/FM Radio, representing 7.1% of totaltime spent with all forms of Media.

Avg. H:M:S/weekwith All Forms of Media:
Adults 18 or older

who used Oplenta ble to make SEA

Restaurant Reservations past
30 days

Concurrent
Usoge %:

% of Total
Weekly H:M:

63.5% [ 635% o

Avg. Weekly
Hours:Minutes:

® who used OpenTable to make Restaurant Reservations past 30 days B SEA

SEA  DMA  Scarborough R2 2025: Sep24-Jul25 ~ Qual Intab 388 SEATTLE-TACOMA ~ DMA  Scarborough R2 2025: Sep24-Jul25  Qual Intab 3,986 Hubbard Share of Everything

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, inc. LLC. All rights reserved. e St o for Anything

[(Lifestyle/Entertainment apps or websites used or visited past 30 days: OpenTable AND Any restaurant used past 30 days: Any sit-down restaurant past 30 days)]



Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days spend an average of 2 days, 20
hours, 1 minutes and 7 seconds each week with All Forms of Media.

79.3% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days spend an avg. of 9 hours and 19 minutes
each week listening to All Local AM/FM Radio, representing 10.9% of total time spent with all forms of Media.
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OpenTable Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days spend an average of 2 days, 1 hours,
<ol achligin 57 minutes and 7 seconds each week with All Forms of Ad-Supported Media.

75.9% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days spend an avg. of 7 hours and 12 minutes

each week listening to Local Ad-Supported AM/FM Radio, representing 10.9% of total time spent with all forms of Ad-Supported Me
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OpenTable Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days spend an average of 2 days, 1 hours,
46 minutes and 40 seconds each week with All Forms of Ad-Supported Media.

84.2% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days spend an avg. of 7 hours and 15 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 12.3% of total time spent with all forms of Ad-Supported Me
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Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days spend an average of 1 days, 22
hours, 0 minutes and 9 seconds each week with All Forms of Ad-Supported Media.

72.2% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days spend an avg. of 5 hours and 46 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 9.1% of total time spent with all forms of Ad-Supported Med
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Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days spend an average of 2 days, 1 hours,
1 minutes and 43 seconds each week with All Forms of Ad-Supported Media.

67.% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days spend an avg. of 6 hours and 33 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 8.9% of total time spent with all forms of Ad-Supported Medi
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Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days spend an average of 1 days, 22
hours, 16 minutes and 40 seconds each week with All Forms of Ad-Supported Media.
76.3% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days spend an avg. of 8 hours and 31 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 14.1% of total time spent with all forms of Ad-Supported Me
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Top-13 All Forms of Media (Persons & % Reach): Adults 25 - 64
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{Average Week)
Grocery Stores

Search (Google, Bing, etc.)

Billboards & Signs (Weekly Drivers)

king/kinancial/Real

e/
News/Weather /Sports (Websites/Apps)
Email/Text/IM/Zoom,etc. (Personal & Work)
Local AM/FM Radio

Facebook

Games/Fantasy/Betting Sites
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Non-Premium Cable TV Networks

OpenTable
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Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days spend an average
of 7 hours and 8 minutes each day with All Forms of Ad-Supported Media. 75.9% listen to Local

AM/FM Radio for an avg. of 61.8 minutes/day.(Local Radio delivers 10.9% of Time with Ad-Supported Media.)
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OpenTable

Top-13 All Forms of Media (Persons & % Reach): Adults 25 - 64
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Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days spend an average
of 7 hours and 6 minutes each day with All Forms of Ad-Supported Media. 84.2% listen to Local

AM/FM Radio for an avg. of 62.1 minutes/day.(Local Radio delivers 12.3% of Time with Ad-Supported Med:a }
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Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days spend an average
of 6 hours and 34 minutes each day with All Forms of Ad-Supported Media. 72.2% listen to Local
AM/FM Radio for an avg. of 49.6 minutes/day. (Local Radio delivers 9.1% of Time with Ad-Supported Meqta}
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OpenTable’

Top-13 All Forms of Media (Persons & % Reach): Adults 25 - 64
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| Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days spend an average
of 7 hours and 0 minutes each day with All Forms of Ad-Supported Media. 67.% listen to Local
AM/FM Radio for an avg. of 56.2 minutes/day. (Local Radio delivers 8.9% of Time with Ad-Supported Media.)
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Top-13 All Forms of Media (Persons & % Reach): Adults 25-64

{averoge week)

Grocery Stores

Billboards & Signs (Weekly Drivers)

Search (Google, Bing, etc.)
€mail/Text/IM/Zoometc. (Personal & Work)

Banking/Financial/Real Estate (Websites/Apps)

/Weather [Sports (Websites/Apps)
Local AM/FM Radio

Facebook

Games/Fantasy/Betting Sites
Amazon Prime /IMDb/FireTv
Instagram

Netflix

Local TV Stations

Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days spend an average
of 6 hours and 36 minutes each day with All Forms of Ad-Supported Media. 76.3% listen to Local
AM/FM Radio for an avg. of 73. minutes/day. (Local Radio delivers 14.1% of Time with Ad-Supported Media.)
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OpenTable

1 Booking.com

- 11,774,034 or 75.9% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 61.8 minutes every day
representing 35.7% of all time spent daily with Ad-Supported Audio.
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OpenTab

days listen to Ad-Supported Local AM/FM Radio for an average of 62.1 minutes every day

representing 35.8% of all time spent daily with Ad-Supported Audio.

- 329,778 or 84.2% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
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OpenTable

270,166 or 72.2% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 49.6 minutes every day
representing 35.8% of all time spent daily with Ad-Supported Audio.

S Time Spent

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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223,275 or 67.% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30

OpenTable
. \ days listen to Ad-Supported Local AM/FM Radio for an average of 56.2 minutes every day
E -— ‘ representing 31.6% of all time spent daily with Ad-Supported Audio.
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- 199,635 or 76.3% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 73. minutes every day
representing 43.6% of all time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 25 - 64 Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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OpenTable - 11,774,034 or 75.9% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30

¢ Booking.com

days listen to Ad-Supported Local AM/FM Radio for an average of 61.8 minutes every day
] representing 35.7% of all time spent daily with Ad-Supported Audio.
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329,778 or 84.2% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 62.1 minutes every day
representing 35.8% of all time spent daily with Ad-Supported Audio.

84.2%

Weekly
Reach %

0 Avg. Hours+Minutes/day with Ad-Supported
78.4% Audio: Adults 25 - 64

"Share of Ad-Supported Audio" - EN

who used OpenTable to CHI
make Restaurant
Reservations past 30 days
44.8%
15.3% 14.0% D5 14.9%
| 1285 B RIS D — 10.0%

8.0% 7.9%

7.7%

6.9% 6.8% 1-8%

7.5%

5.6% 5.0%

o e

Weekly
Total
Persons
Reached

329,778 3,914,269 175,231 1,446,220

59,760 503,758

31,185 394,430

36,709 699,089

49,083 743,319 26,852 339,565 30,496 499,471 21,842 248,806 11,253 98,277
Local AM/FM Podcasts Spotify All Others YouTube Music TV Music Amazon Music Pandora iHeartRadio SiriusXm
Average =
Daily Mi Radio Channels
= who use peniable to make Restauran eservations pas ays |
CHI DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 352 CHICAGO DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 4,186 ® Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. = for Anything _ =

[(Lifestyle/Entertainment apps or websites used or visited past 30 days: OpenTable AND Any restaurant used past 30 days: Any sit-down restaurant past 30 days)]



OpenTable 270,166 or 72.2% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30

£ Booking.com

days listen to Ad-Supported Local AM/FM Radio for an average of 49.6 minutes every day
representing 35.8% of all time spent daily with Ad-Supported Audio.
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OpenTable [ 223,275 or 67.% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
o boskingeon SRR days listen to Ad-Supported Local AM/FM Radio for an average of 56.2 minutes every day
representing 31.6% of all time spent daily with Ad-Supported Audio.
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OpenTable 199,635 or 76.3% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30

1 of Booking.com

days listen to Ad-Supported Local AM/FM Radio for an average of 73. minutes every day
representing 43.6% of all time spent daily with Ad-Supported Audio.
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OpenTable

Local AM/FM Radm Formats (Persons & % Reach): Adults 25 - 64
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11,774,034 or 75.9% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Pop

Contemporary Hit Radio, Classic Rock, and Country.
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Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 64

{Average Week)
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329,778 or 84.2% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop
Contemporary Hit Radio, Alternative, Classic Hits, and Rhythmic Oldi
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270,166 or 72.2% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, All News, Classic
Hits, Country, and Classic Rock.

Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 64
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Local AM/FM Radio Formats (Persons & % Reach): Adults 25-64

(average weak)
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[ 223,275 or 67.% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult
Contemporary, Alternative, Country, and Adult Hits.
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199,635 or 76.3% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Classic Rock, Pop
Contemporary Hit Radio, Adult Contemporary, and Hot AC.
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8,919,023 or 57.5% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days watch Ad-Supported Local TV Stations for an average of 66.8 minutes every day representing
29.3% of all time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 25 - 64

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

244,925 or 62.6% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days watch Ad-Supported Local TV Stations for an average of 81.6 minutes every day representing
30.8% of all time spent daily with Ad-Supported Video.
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190,207 or 50.8% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days watch Ad-Supported Local TV Stations for an average of 43.2 minutes every day representing
26.2% of all time spent daily with Ad-Supported Video.
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139,397 or 41.8% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days watch Ad-Supported Local TV Stations for an average of 44.4 minutes every day representing
19.2% of all time spent daily with Ad-Supported Video.
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OpenTable 145,721 or 55.7% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
boseiondll days watch Ad-Supported Local TV Stations for an average of 80.6 minutes every day representing
35.% of all time spent daily with Ad-Supported Video.
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8,919,023 or 57.5% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days watch Ad-Supported Local TV Stations for an average of 66.8 minutes every day representing
29.3% of all time spent daily with Ad-Supported Video.
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244,925 or 62.6% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days watch Ad-Supported Local TV Stations for an average of 81.6 minutes every day representing
30.8% of all time spent daily with Ad-Supported Video.
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190,207 or 50.8% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days watch Ad-Supported Local TV Stations for an average of 43.2 minutes every day representing
26.2% of all time spent daily with Ad-Supported Video.
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139,397 or 41.8% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days watch Ad-Supported Local TV Stations for an average of 44.4 minutes every day representing
19.2% of all time spent daily with Ad-Supported Video.

Weekly

Avg. Hours+Minutes/day with Ad-Supported
Reach %

59.6% _ "Share O_f Ad-SUpported Video " Video: Adults 25 - 64

4:11
46.9% 45.6% -

who used OpenTable to SEA
make Restaurant
Reservations past 30 days

50.5%

41.8% 43.0%

31.0%

28.2%
. . - )
I

9.6%
Weekly
Total
Reached:

154,175 1,535,798 198,759 1,643,763 139,397 1,308,429 156,400 1,387,906

9 15.2%
13.0% 12.4% 14.1% 14.3% 14.5%

s D e

wm W ]
93,909 943,597 76,994 704,480 43,306 376,841 47,042 435745 34,701 341,517 48,245 461,102
Cable TV Amazon Local TV YouTube TikTok Hulu Netflix AppleTV+ Disney+ Peacock
Average

Daily Mi

® who used OpenTable to make Restaurant Reservations past 30 days m SEA

I: * Share of Everything
-al for Anything _ «

[(Lifestyle/Entertainment apps or websites used or visited past 30 days: OpenTable AND Any restaurant used past 30 days: Any sit-down restaurant past 30 days)]

SEA DMA Scarborough R2 2025: Sep24-Jul25 Qual intab 388 SEATTLE-TACOMA DMA

Scarborough R2 2025: Sep24-Jul25 Qual Intab 3,986
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.



OpenTable 145,721 or 55.7% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
| days watch Ad-Supported Local TV Stations for an average of 80.6 minutes every day representing
35.% of all time spent daily with Ad-Supported Video.
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' 8,919,023 or 57.5% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Comedies, Local News - Morning, National/Network News, and Movi
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' 244,925 or 62.6% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Comedies, Local News - Morning, Movies, and National/Network News
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OpenTable . ' 190,207 or 50.8% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
rOsiatozcom days watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News -
Evening, Dramas, Movies, and Local News - Morning.
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139,397 or 41.8% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Comedies, Local News - Morning, National/Network News, and Movies
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OpenfTable | 145,721 or 55.7% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
— days watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Morning,
Local News - Evening, Comedies, National/Network News, and Court
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11,868,961 or 76.5% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days use Ad-Supported Social Media for an average of 139.6 minutes every day representing 25.2%
of all time spent daily with Ad-Supported Digital Media.
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[ 283,869 or 72.5% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days use Ad-Supported Social Media for an average of 122.6 minutes every day representing 22.5%
of all time spent daily with Ad-Supported Digital Media.
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309,585 or 82.8% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days use Ad-Supported Social Media for an average of 174.4 minutes every day representing 34.2%
of all time spent daily with Ad-Supported Digital Media.
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245,222 or 73.5% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days use Ad-Supported Social Media for an average of 150.9 minutes every day representing 23.9%
of all time spent daily with Ad-Supported Digital Media.
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185,418 or 70.9% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days use Ad-Supported Social Media for an average of 105.8 minutes every day representing 22.3%
of all time spent daily with Ad-Supported Digital Media.
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OpenTable

11,426,332 or 73.7% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
Bookingcom 1 days use Ad-Supported Facebook for an average of 36.5 minutes every day representing 28.1% of all
: time spent daily with Ad-Supported Social Media.
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OpenTable

 Booking.com

283,869 or 72.5% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days use Ad-Supported Facebook for an average of 31.1 minutes every day representing 27.9% of all
time spent daily with Ad-Supported Social Media.
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249,506 or 66.7% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days use Ad-Supported Facebook for an average of 46.3 minutes every day representing 27.1% of all
time spent daily with Ad-Supported Social Media.
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215,262 or 64.6% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days use Ad-Supported Facebook for an average of 36.5 minutes every day representing 27.3% of all
time spent daily with Ad-Supported Social Media.
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182,522 or 69.8% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days use Ad-Supported Facebook for an average of 25.7 minutes every day representing 26.4% of all

time spent daily with Ad-Supported Social Media.
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11,426,332 or 73.7% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days use Ad-Supported Facebook for an average of 36.5 minutes every day representing 28.1% of all
time spent daily with Ad-Supported Social Media.

75.7%

Weekly 73.7%
Reach %

Avg. Hours+Minutes/day with Ad-Supported
Social Media: Adults 25 - 64

"Share of Ad-Supported Social Media"

who used OpenTable to USA
make Restaurant
Reservations past 30 days

59.0%

% of Weekly
Time Spent wi
Ad-Supporte

Social Media:

41.7% 41.2%

33.29% 34.7%
30.3%

33.0%

19.6% 19.4%

Weekly

17.3% 17.9%
Total
Persons

3. 20/
Packens

11,426,33229,397,103 9,153,85%83,821,358 6,464,518/0,422,502 8,374,2495,247,492 4,557,78%6,821,867 4,702,55742,016,970 5,376,55913,955,353 5,111,45534,581,649 2,687,74530,583,796 3,038,4843,118,506
Average Facebook Instagram YouTube Video LinkedIn TikTok X Reddit WhatsApp Snapchat Pinterest
Daily Minutes

Using Ad-Supported

® who used OpenTable to make Restaurant Reservations past 30 days m USA

* Share of Everything

USA USA Projection Scarborough R1 2026: Sep24-Feb26 Qual intab 2,283 Scarborough R1 2026: Sep24-Feb26 USA Projection Scarborough R1 2026: Sep24-Feb26 Qual Intab 25,257
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. i for Anything _ =

[(Lifestyle/Entertainment apps or websites used or visited past 30 days: OpenTable AND Any restaurant used past 30 days: Any sit-down restaurant past 30 days)]



283,869 or 72.5% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days use Ad-Supported Facebook for an average of 31.1 minutes every day representing 27.9% of all

time spent daily with Ad-Supported Social Media.
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249,506 or 66.7% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days use Ad-Supported Facebook for an average of 46.3 minutes every day representing 27.1% of all
time spent daily with Ad-Supported Social Media.
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215,262 or 64.6% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days use Ad-Supported Facebook for an average of 36.5 minutes every day representing 27.3% of all
time spent daily with Ad-Supported Social Media.
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Reach % Social Media: Adults 25 - 64
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OpenTable 182,522 or 69.8% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days use Ad-Supported Facebook for an average of 25.7 minutes every day representing 26.4% of all
time spent daily with Ad-Supported Social Media.
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| M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 20,909; Social Media: 15,084; Local TV: 7,999; Non-Prem. Cable: 7,711
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OpenTable

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 21,012;

— Local Radio: 16,966; Social Media: 15,511; Non-Prem. Cable: 6,560; Local TV: 5,600
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 14,204; Social Media: 13,742; Non-Prem. Cable: 5,918; Local TV: 5,012
reaching Adults 25 - 64 who used OpenTable to make Restaurant Reservations past

All Other Digital Media: 22,382;
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1 Booking.com

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 20,640;
Social Media: 14,402; Local Radio: 12,844; Non-Prem. Cable: 7,862; Local TV: 5,703
reaching Adults 25 - 64 who used OpenTable to make Restaurant Reservations past
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Top-13 Out-of-Home Media (Persons & % Reach} Adults 25 - 64
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14,549,939 or 93.8% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days spend an average of 55.3 minutes per day driving, seeing Billboards and Signs. 64.3% Listen to
Local Radio Stations Out-of-Home for an average of 43.6 mi
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 25 - 64
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363,641 or 92.9% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days spend an average of 45.7 minutes per day driving, seeing Billboards and Signs. 71.4% Listen to
Local Radio Stations Out-of-Home for an average of 43.9 minut
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 25 - 64
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344,507 or 92.1% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days spend an average of 50.1 minutes per day driving, seeing Billboards and Signs. 61.2% Listen to
Local Radio Stations Out-of-Home for an average of 35. minute
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 25 - 64
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312,695 or 93.8% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days spend an average of 53.3 minutes per day driving, seeing Billboards and Signs. 56.7% Listen to
Local Radio Stations Out-of-Home for an average of 39.6 minut
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OpenTable

243,833 or 93.2% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days spend an average of 54.6 minutes per day driving, seeing Billboards and Signs. 64.7% Listen to
Local Radio Stations Out-of-Home for an average of 51.5 minut
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OpenTable 14,549,939 or 93.8% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days
spend an average of 55.3 minutes per day driving, seeing Billboards and Signs representing 35.3% of all
Time Spent with Ad-Supported Out-of-Home Media.
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363,641 or 92.9% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days

spend an average of 45.7 minutes per day driving, seeing Billboards and Signs representing 28.9% of all
Time Spent with Ad-Supported OQut-of-Home Media.
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344,507 or 92.1% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days

OpenTable
- wn c spend an average of 50.1 minutes per day driving, seeing Billboards and Signs representing 34.5% of all
& ] Time Spent with Ad-Supported Out-of-Home Media.
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312,695 or 93.8% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days

spend an average of 53.3 minutes per day driving, seeing Billboards and Signs representing 34.8% of all
Time Spent with Ad-Supported Out-of-Home Media.
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OpenTable 243,833 or 93.2% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days
spend an average of 54.6 minutes per day driving, seeing Billboards and Signs representing 34.9% of all
Time Spent with Ad-Supported Out-of-Home Media.
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OpenTable

363,641 or 92.9% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days spend an average of 45.7 minutes per day driving an average of 26.6 miles each day and are
131.3% more likely to use Route 31 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 25 - 64
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344,507 or 92.1% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days spend an average of 50.1 minutes per day driving an average of 29.2 miles each day and are
75.3% more likely to use Route 355/Rockville Pike/Wisconsin Avenu

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 25 - 64
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312,695 or 93.8% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days spend an average of 53.3 minutes per day driving an average of 31. miles each day and are
94.4% more likely to use Ballard Bridge than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 25 - 64 Top-26 Residential Zip Codes: Adults 25 - 64 Top-26 Employment Zip Codes: Adults 25 - 64
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243,833 or 93.2% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days spend an average of 54.6 minutes per day driving an average of 31.8 miles each day and are
74.1% more likely to use Santan Freeway (SE Loop 202) than the Me

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 25 - 64
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. 3,702,668 or 23.9% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30
days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.4 minutes every day
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91,939 or 24.6% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.9 minutes every day representing
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OpenTable

61,853 or 18.5% of Adults 25 - 64 who used OpenTable to make Restaurant Reservations past 30 days
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 6.4 minutes every day representing
22.1% of all time spent daily with All forms of Print Medi
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